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M E S SAG I N G

B E H O L D  YO U: 

A N  OR I G I NA L
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B e c a u s e  a n  i d e a  o r  d e s i g n  i s  n e ve r 
a s  i n s p i r i n g  a s  t h e  ro u t e  t a ke n 

b y  o r i g i n a l  p e o p l e . 

To  s e e  a n d  p e rc e i ve ,  f e e l  a n d  h o p e 
i n  o n l y  t h e  wa y  t h a t  yo u  c a n 

a n d  t h e  wa y  t h a t  yo u  d o. 

I t  i s  b e a u t y 
i n  t h e  e ye  o f  t h e  b e h o l d e r. 
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DE SI G N  YOU R  L I F E 
A N D  W E ’ L L  G E T  YO U  T H E R E
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I t ’s  n o t  w h a t  yo u r  c a r  s a ys  a b o u t  yo u , 
i t ’s  w h a t  yo u  s a y  a b o u t  yo u r  c h o i c e  o f  o n e.  I t ’s  h o w  yo u  

b u i l d  yo u r  h o m e  a n d  fa m i l y.  Yo u r  fa s h i o n ,  e d u c a t i o n ,  w o r k , 
t h e  w o rd s  yo u  c h o o s e  a n d  t h e  pa s s i o n s  yo u  p u r s u e. 

Yo u  d e c i d e  yo u r  l i f e  a n d  s t y l e ;  
yo u r  ve h i c l e  s h o u l d  n e ve r  c l a i m  t o  s p e a k  o n  yo u r  b e h a l f.  

At  C h r ys l e r,  w e  k n o w  t h a t  w h e n  w e  d o  o u r  b e s t ; 
w h e n  w e  m a ke  a  ve h i c l e  t h a t  i s  s t ro n g  a n d  s a f e ,  ve r s a t i l e 

a n d  i n n ova t i ve ,  re s p o n s i ve  a n d  re l i a b l e ,  b e a u t i f u l  a n d  l u x u r i o u s 
t o  t h e  t o u c h  a n d  t o  t h e  e ye ;  t h a t  i t  c o m p l e m e n t s  yo u . 

A n d  b e c o m e s  pa r t  o f  yo u r  s t o r y.
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TO N E S
WARM +  NEUTRAL+ CLEAN
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TO N E S
WARM +  NEUTRAL+ CLEAN
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C U LT U R E
FASHION + LIFESTYLE
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A RT
LINES + FORMS + ENVIRONMENTAL
MATHEMATICS + HUMANISTIC
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D E S I G N
with a focus on product design

C E L E B R AT I O N  O F  G E N U I N E  M AT E R I A L S
C L E A N  E X P R E S S I V E  S U R FAC E S
D E TA I L S
F U N C T I O N
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D E S I G N
with a focus on architecture

S T R U C T U R E
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B R I N G I N G  I T 
T O G ET H E R

I N  C ATA LO G  F O R M
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C ATA LO G - M AG A Z I N E

 A  C ATA | Z I N E
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I N S P I R AT I O N  L AYO U TS
for look and feel......
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Us i n g  t h e  201 5  A l l - Ne w  20 0  C a t a l o g  a s  a  l a u n c h i n g  pa d .

adding  content :
•  In t e r v i e w s  +  S t o r i e s
•  A u g m e n t e d  Re a l i t y

•  Ex i s t i n g  Pa r t n e r s h i p s ,  l i ke  Ro b e r t  Ke n n e d y  Ce n te r, 
P ro j e c t  S e a t b e l t  f o r  To w n  &  Co u n t r y ;  S h i n o l a  i n  20 0

•  Po t e n t i a l  n e w  l i f e s t y l e  pa r t n e r s h i p s
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AU G M E N T E D  R E A L I T Y
for 2015 200......
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N EW  C OV E R S



C H RYS L E R  C ATA LO G  S T Y L E: 
A M E R I C A N  C U LT U R E  +  A RT  +  D E S I G N

N E W  COV E R
for 2015 200...

instantly you can see 
the blend of 
American culture + art + design
with an editorial look
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2 01 5  C H RYS L E R   2 0 0
COVER IMAGE PAGE ADVERT POSTER PACKAGE

2 0 1 5  C H R Y S L E R  2 0 0

Chrysler is a registered trademark of Chrysler Group LLC.

Download the free Aurasma® mobile app at the iTunes App Store or Google Play to scan  
the specified images with your mobile device and bring the all-new 2015 Chrysler 200 to life.
Subscribe to the Chrysler 2015 Aurasma channel to activate or go to Chrysler2015.com

74-383-2510
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A M E R I C A N  C U LT U R E  +  A RT  +  D E S I G N

N E W  COV E R
for 2015 Town & Country ...

instantly you can see 
the blend of 
American culture + art + design
with an editorial look

Youthful energy
Family TCCOVER IMAGE PAGE ADVERT POSTER PACKAGE

2 0 1 5  C H R Y S L E R  T O W N  &  C O U N T R Y

Chrysler is a registered trademark of Chrysler Group LLC.

Download the free Aurasma® mobile app at the iTunes App Store or Google Play to scan  
the specified images with your mobile device and bring the all-new 2015 Chrysler 200 to life.
Subscribe to the Chrysler 2015 Aurasma channel to activate or go to Chrysler2015.com

74-383-2510
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N E W  COV E R
for 2015 300 ...

instantly you can see 
the blend of 
American culture + art + design
with an editorial look

THE NEW FACE
and the target audience - 
accomplished, calm, admired,
and “on top of things” 3
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Chrysler is a registered trademark of Chrysler Group LLC.

Download the free Aurasma® mobile app at the iTunes App Store or Google Play to scan  
the specified images with your mobile device and bring the all-new 2015 Chrysler 200 to life.
Subscribe to the Chrysler 2015 Aurasma channel to activate or go to Chrysler2015.com

74-383-2510




